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CATEGORY LEVEL R LEVEL 1 LEVEL 2 LEVEL 3 LEVEL 4 
R 1 - 1 1+ 2 - 2 2+ 3 - 3 3+ 4 - 4 4+ 

KNOWLEDGE and UNDERSTANDING  
Knowledge of content 
FINAL BANNER AD 
Demonstrates knowledge 
of layout style application 
(inspired by the examples 
provided) through the use 
of relevant images, 
typeface/fonts, and 
messaging that’s fitting of 
your organization.  

demonstrates minimal/no 
knowledge of layout style 
application through the 
use of relevant images, 
typeface/fonts, and 
messaging that’s fitting of 
your organization. 

demonstrates limited 
knowledge of layout style 
application through the use of 
relevant images, 
typeface/fonts, and 
messaging that’s fitting of 
your organization. 

demonstrates 
some knowledge 
of layout style 
application 
through the use 
of relevant 
images, 
typeface/fonts, 
and messaging 
that’s fitting of 
your 
organization. 

demonstrates 
considerable knowledge 
of layout style application 
through the use of 
relevant images, 
typeface/fonts, and 
messaging that’s fitting of 
your organization. 

demonstrates 
thorough 
knowledge of 
layout style 
application 
through the use 
of relevant 
images, 
typeface/fonts, 
and messaging 
that’s fitting of 
your 
organization. 

THINKING              
  1 - 1 1+ 2 - 2 2+ 3 - 3 3+ 4 - 4 4+ 
Use of creative 
thinking processes 
 
 
FINAL 
COMPOSITION  
Text and images 
demonstrate unified 
layout theme and 
creative thinking 
 
Imagery is 
appropriate for 
promo message and 
creative 

ad text and images 
are not unified; 
 
 
ad theme 
demonstrates 
minimal/no creative 
thought and/or 
imagination; 
 
 
ad imagery has 
minimal/no 
appropriateness and 
shows minimal/no 
creativity  

ad text and images are barely 
unified; 
 
 
ad theme demonstrates limited 
thought and imagination; 
 
 
 
 
 
ad imagery has limited 
appropriateness and shows limited 
creativity 

ad text and images 
are somewhat 
unified; 
 
ad layout theme 
demonstrates some 
thought and 
imagination; 
 
 
ad imagery is 
somewhat 
appropriate and 
creative 

ad text and images are 
mostly unified; 
 
 
ad layout theme 
demonstrates 
considerable thought and 
imagination; 
 
 
ad imagery has 
considerable 
appropriateness and 
shows considerable 
creativity 

ad text and 
images are 
unified; 
 
ad layout theme 
demonstrates a 
high degree of 
creative thought 
and imagination; 
 
imagery is highly 
appropriate and 
creative 

COMMUNICATION 
c R 1 - 1 1+ 2 - 2 2+ 3 - 3 3+ 4 - 4 4+ 
BANNER MESSAGING 
uses visuals 
(raster/vector graphics) 
and text to communicate 
original promotional ad 
messaging tied to 
organization effectively 
and clearly 

does not use visuals 
(raster/vector 
graphics)  and text to 
communicate 
original promotional 
ad messaging tied to 
organization  

uses visuals (raster/vector 
graphics)  and text to 
communicate original 
promotional ad messaging 
tied to organization with 
limited effectiveness and 
clarity 

uses visuals 
(raster/vector 
graphics)  and text to 
communicate original 
promotional ad 
messaging tied to 
organization with 
some effectiveness 
and clarity 

uses visuals (raster/vector 
graphics)  and text to 
communicate original 
promotional ad 
messaging tied to 
organization with 
considerable 
effectiveness and clarity 

uses visuals 
(raster/vector 
graphics)  and text 
to communicate 
original promotional 
ad messaging tied 
to organization with 
a high degree of 
effectiveness and 
clarity 

 



 

Web Banner AD Rubric for Evaluation 
NAME:________________________DATE:__________________ 

Page 2 of 2 
CATEGORY LEVEL R LEVEL 1 LEVEL 2 LEVEL 3 LEVEL 4 

R 1 - 1 1+ 2 - 2 2+ 3 - 3 3+ 4 - 4 4+ 
APPLICATION  
IMAGE/TEXT 
QUALITY 
Images and text are 
clear and not pixelated 
or distorted 

images and text show 
a minimal/no degree 
of clarity, are 
pixelated and 
distorted 
 
 

images and text show 
a limited degree of 
clarity with pixelation 
and are distorted 
 
 

images and text 
show an adequate 
degree of clarity 
with pixelation and 
are distorted  

images and text 
show a 
considerable 
degree of clarity 
with some 
pixelation and are 
slightly distorted 

images and text show a high degree of clarity 
free of pixelation and are not distorted 
 
 
 

IMAGE-EDITING 
Uses Photoshop to 
enhance the banner ad. 
Applying 
cropping/sizing and 
effect/layer styles to 
images/text 
 

uses Photoshop to 
enhance banner ad 
with minimal/no 
effectiveness; 
 
 

uses Photoshop to 
enhance banner ad 
with limited 
effectiveness; 
 
 

uses Photoshop to 
enhance banner ad 
with some 
effectiveness; 
 
 

uses Photoshop 
to enhance 
banner ad with 
considerable 
effectiveness; 
 

uses Photoshop to enhance compositions with 
a high degree of effectiveness; 
 
 

 PRESENTATION 
 
Presentation of images 
is neat, organized, and 
visually appealing 
 
 
Spelling, grammar, and 
promotional messaging 
is correct 
  

presentation of 
images is not neat, 
organized, or visually 
appealing 
 
 
 
Spelling and 
grammar have errors 
 

presentation of final 
image has limited 
neatness, 
organization, and/or 
visual appeal 
 
 
few components are 
included 

presentation of final 
image is somewhat 
neat and organized, 
and somewhat 
visually appealing 
 
some components 
are included 

presentation of 
final images is 
considerably neat 
and organized, 
and visually 
appealing 
 
most components 
are included 

presentation of images is highly neat and 
organized, and visually appealing 
 
 
all components are included 

 
FINAL MARK_________________ 

 


